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In the five-step model of innovation diffusion, the first step is to acquire the 
related information or knowledge, including tacit knowledge. Know-what and 
know-why can be communicated via mass media, while know-how cannot. Tacit 
knowledge is usually transferred via face-to-face interpersonal communication. 
However, present communication studies pay little attention to the impact of tacit 
knowledge dissemination on innovation adoption. Internet combines interpersonal 
communication with mass communication, so it is an essential question for the 
communication studies to explore whether and how tacit knowledge can be 
disseminated on Internet. 
In this research, the related answers and comments of the topic Product Operation 
on social Q&A site Zhihu were taken as research objects. Researcher employed 
content analysis to figure out the degree of articulation and interaction of the tacit 
knowledge on Zhihu. The research data indicated that, firstly, explicit skills' degree of 
articulation is highest, and they can spread on any kind of mass media. Degree of 
articulation of tacit skills that could be articulated follows; they are mostly about 
hands-on experience, lessons learned, best practices and case based systems, which 
enables them to be transmitted on Zhihu in quantity. Tacit skills that can be 
imperfectly articulated rank the third, and they cannot be expressed through the 
normal use of words, but they could however be articulated through the use of delicate 
rhetoric and visual conceptual schema. So they are not so easy to be expressed on 
Zhihu because they demand more of the communication skills of the transmitter. 
Deeply ingrained tacit skills cannot be articulated on Zhihu. Secondly, the higher edge 
weights, the more diverse interaction types and the more diverse symbols lead to the 
higher degree of interaction. However, the absence of body on Zhihu not only 
decreased nonverbal cues, but also shaped a new kind of communication model in 














responsibility. This new communication model resulted in an interactive situation that 
the overall dialogue frequency low and the asking frequency higher than the telling 
frequency. The researcher also chose a typical case on Zhihu concerning tacit 
knowledge to study the communication effects by the use of survey. The survey 
results indicate a good communication effects and that interactions among netizens 
would influence respondents’ evaluations of the content quality of the case. Therefore, 
the conclusion of this research is that the interaction under computer-mediated 
circumstances can help transmit some of the tacit knowledge effectively. 
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